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Storytelling is Powerful

Combining storytelling with video into your marketing mix, you
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Video for Business

WHY HOW WHAT

Hubspot Framework In-house Media Team
Video Partner



The Problem

How do we introduce products and services to the industry and decision makers.
e |t'stoo noisy on every social channel
e We are suffering with attention deficit
e How do you reach your target audience and resonate with them

e Messaging that generates engagement

How do we generate engagement for marketing, sales and/or recruitment?
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The Solution

Tell your 1L AR - The expert

Use video to cut though the noise - Evoke EMOTION and communicate your USPs

To increase INFLUENCE.

Prepared for you by Rashpal Singh Sagoo, Head of Video Strategy @BOXmedia.tv



Ideal Customer Persona

Who is your Ideal Customer Persona?
1. Who are talking to?
2. What do you want to say?

3. How are you going to reach them?
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Storytelling Structure 5Cs

Disruptive | Relevancy | Metaphors | Misconceptions

Hook / Teaser Pain point The Message Summarise Next steps
The BIG win

Georyteling
ctructur®

Prepared for you by Rashpal Singh Sagoo, Head of Video Strategy @BOXmedia.tv



PERSONAL

MESSAGING

HYPER PERSONALISED
OUTREACH AND FOLLOW
UP THAT GENERATES

ENGAGEMENT

POSITIONING

WHO YOUR PROSPECTS
ARE AND WHAT DO THEY
REALLY WANT

AUDIENCE

THOUGHT

LEADERSHIP

CONSISTENT SOCIAL MEDIA
CONTENT TO STAY FRONT

OF MIND AND TO SHOW
YOU ARE AN AUTHORITY,




Content - Customer Journey

Customer Journey Awareness Qualification Solution Convert Client Health Loyalty Brand
Discovery Recommendation
Department Marketing Marketing & Sales Marketing & Sales Sales Retention Advocacy
Types of Video Commercial Brand film How-to Product demos Meet the team User generated
Teaser videos Explainer videos Webinars estimonials| Knowledge base video
Expert interviews Tips series FAQs Case studies Training video Event - Live-stream
hought leadership - Interactive videos Demos

Live-stream Q&As
PodCast

Video Content Matrix - There are more than 20 types of video you can produce, so think about where

you currently have gaps in your customer journey and make those types of videos to help them
move to the next stage.

Prepared for you by Rashpal Singh Sagoo, Head of Video Strategy @BOXmedia.tv




Content - Recruitment

Journey Recruitment Induction & Regular Training Change Management
Onboarding Communication
Department Human Resources, Internal Communication & Learning & Development
Underpinned by Values & Culture
Types of Video Brand film Induction film Video Newsletter Training video Thought-Leadership

93% of Internal Communication Professionals believe video has become essential.

Prepared for you by Rashpal Singh Sagoo, Head of Video Strategy @BOXmedia.tv



12 Months Plan #1 00

2022 2023
Jan Feb \VETS Apr May Jun Jul Aug Sep Oct Nov Dec Jan
List of headings, topics and themes - Educational content / Thought leadership
Discovery, Topic, Themes Strategy, Topic, Themes Strategy, Topic Themes Strategy, Topic, Themes
and Schedule and Schedule and Schedule and Schedule
Production - Topics 1,2 & 3 Production - Topics 4, 5 & 6 Production - Topics 7, 8 &9 Production - Topics 10, 11 & 12

Video 1+ Video 2 + Video 3 + Video 4 + Video 5 + Video 6 + Video 7 + Video 8 + Video 9 + Video 10 + Video 11 + Video 12 +
8x 30 sec 8x 30 sec 8x 30 sec 8x 30 sec 8x 30 sec 8x 30 sec 8x 30 sec 8x 30 sec 8x 30 sec 8x 30 sec 8x 30 sec 8x 30 sec
repurpose repurpose repurpose repurpose repurpose repurpose repurpose repurpose repurpose repurpose repurpose repurpose
d videos d videos d videos d videos d videos d videos d videos d videos d videos d videos d videos d videos

It's more efficient to break the year into quarters and work in batches. Batch shoot and batch edit to make an efficient work-flow.

Prepared for you by Rashpal Singh Sagoo, Head of Video Strategy @BOXmedia.tv
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Analytics

Pivot to Remote Sales

Overview
62% Average Engagement

219 Total Plays

58% Play Rate

25 Actions

Heatmaps
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4 Steps to Build Your Video Framework

Whos your Ideal customers - Craft your story
Create content aligned to customer/recruitment journey

1
2
3. Marketing & distribution - reach and engage with your audience
4
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Every Wednesday 15.00 - LIVE Q&A
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100 REASONS WHY
YOUR BUSINESS NEEDS

VIDEO

Rashpal Singh Sagoo, Head of Video Strategy

LIVE Weekly Video

Prepared for you by Rashpal Singh Sagoo, Head of Video Strategy @BOXmedia.tv
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100 REASONS WHY
YOUR BUSINESS NEEDS

VIDEO

boxmedia.tv
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Rashpal Singh Sagoo - Win More Business with  BOXmedia
Video ‘ 5 De Montfort University

Video Lead Generator | Your Video Partner

Greater Leeds Contactinfo

5,383 followers - 500+ connections

‘; Add profile section)‘ ( More )
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